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Abstract
-

more than others.

Keywords: 

Introduction 

complementary sport product ( sport and recreation)  is 

-

-

characteristics and demographic factors can have crucial 

certain sport product.  
The successful appliance of function of research is uni-

technologies. Therefore it is very important that these em-

-

strategies to motivate their employees. Practice has shown 

-

to identify precisely desired group of consumers and to 
provide information support to the managers of a certain 

the consummation of certain sport products has so-
cio-economic environment such as purchasing power of 

geographic areas mainly depends on economic strength 
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In order to recognize the importance of the mentioned in-
-

-

Motivational element is important  factor which is included 

Maslow (2004) states and emphasises the importance 

-

-

desires and needs. Following this thought Maslow insists 

-
cial status and need for self-initiation and activation. These 

-

-

-

facilities.  

Methods

Participants

included (n=99) women and (n=351) men. The average 

-
jects was 218 single and 232 married. Socio-economic 

-
comes over 2000 KM. 

Sample of variables

of the research are divided on dependent and indepen-
-

-

0- not stated as a motive of participating in sport activity 
and means 1- stated as a motive of participating in sport 
activity) (2) Image (with means 0- not stated as a motive 
of engaging in sport activity and means 1- stated as a 
motive of engaging in sport activity) (3) Pleasure with 
means 0- not stated as a motive of engaging in sport 
activity and means 1- stated as a motive of engaging in 
sport activity) (4) Profession (with means 0- not stated 
as a motive for engaging in sport activity and means 

Social activities (with means 0- not stated as a motive 
of engaging in sport activity and means 1- stated as a 
motive of engaging in sport activity ) and  (6) Other with 
means 0- not stated as a motive of engaging in sport 
activity and means 1- stated as a motive of engaging in 

distance of sport facilities and consists of the following 
-

sport facilities and  place of residence. Distance  under 

distance from the place of residence) (3) distance of 
sport facilities from place of residence from 1000 to 

distance from the place of residence) (4) distance 
of sport facilities from place of residence over 2000m 

-
tance from the place of residence).

Instruments for data acquisition

-
cially done for this paper and the pattern  used was a model 

-

status are used in analysis.
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Statistical analysis

regression analysis with step-wize method which was 

Results

sport activities which included connection of independent 
-
-

Set
Predictor

correlation

Socio-demographic characteristics gender -0.188 <0.001

-0.320 <0.001

Marriage status -0.189 <0.001
Motivational characteristics Fitness 0.077 >0.05

Image 0.119 <0.05

Pleasure 0.061 >0.05

Profession 0.320 <0.001

Social activities 0.029 >0.05

Other -0.410 <0.001

facilities in area of place of r
esidence

0.004 >0.05

Distance  to 1000 m -0.085 >0.05

Distance from 1000 to 2000 m -0.016 >0.05

Distance over  2000 m 0.108 <0.05

Table 1

-
-

ties. Individuals with motifs Image or Profession are more 
involved in sport activities.  
It is very interesting that the result of analysis which points 

Correlation and regression analysis 
-
-

Set Predictor Correlation -
cance p

Socio-demograophic characteristics Gender -0.230 <0.001
-0.250 <0.001

Marriage status -0.175 <0.001
Motivational characteristics Fitness -0.003 0.952

Image 0.118 <0.05
Pleasure 0.060 >0.05
Profession 0.355 <0.001
Social activities -0.003 >0.05
Other -0.295 <0.001

in the area  of place residence
-0.022 >0.05

Distance  to 1000 m -0.173 <0.001
Distance from 1000 to 2000 m 0.066 >0.05
Distance iver 2000 m 0.120 <0.05 

Table 2. 
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-
dictors statistically correlates to the time spent on sport 

older people spend less time practicing  sport activities 

time practicing sport activities.

Profession and Other reasons for doing sports are in statis-
-

tivities. Other  as a motif for engaging in sport activities is 
negatively correlated to the Time spent on sport activities.

-
-

positively with the time spent practicing sport activities. 

Table 3. 

Model R R2 Determination Std. Error of 
parameter

1 0.411 0.169 0.167 1.469
2 0.499 0.249 0.246 1.398
3 0.545 0.297 0.292 1.355
4 0.578 0.334 0.328 1.320
5 0.586 0.343 0.335 1.312

-

in engaging in sport activities. This percentage is increased 

1

of all models is the answer Other as motive of practicing or 
-

-

in sport activities are less engaged in sport in relation to the 

is a part of model of prediction from 2 to 5. This predictor 

-

-

1

Model Predictor Standard t-test p

1 Constant 4.26 0.07 - 56.40 <0.001
Reason-Other -1.81 0.19 -0.41 -9.53 <0.001

2 Constant 4.14 0.07 - 56.22 <0.001
Reason- Other -1.69 0.18 -0.38 -9.34 <0.001
Proffessional 2.27 0.32 0.28 6.90 <0.001

3 Constant 5.49 0.25 - 21.42 <0.001
Reason- Other -1.51 0.17 -0.34 -8.46 <0.001
Proffessional 2.10 0.32 0.26 6.55 <0.001

-0.04 0.00 -0.22 -5.46 <0.001
4 Constant 5.75 0.25 - 22.54 <0.001

Reason-Other -1.41 0.17 -0.32 -8.03 <0.001
Proffesional 2.22 0.31 0.27 7.09 <0.001

-0.04 0.00 -0.24 -6.04 <0.001
Gender -0.76 0.15 -0.19 -4.99 <0.001

5 Constant 5.68 0.25 - 22.31 <0.001
Reason- Other -1.36 0.17 -0.31 -7.76 <0.001
Proffessional 2.27 0.31 0.28 7.28 <0.001

-0.04 0.00 -0.23 -5.99 <0.001
Gender -0.78 0.15 -0.20 -5.13 <0.001
Image 0.66 0.27 0.09 2.45 <0.05

Table 4. 
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is reduced.  

-

Image as a motive for participating in a sport activities is 

-

shows that if the Image is the motive for participation in 

-

-
-

their homes spend more time participating in sport activi-

in time spent on sport activities. The second model in-

-

Table 5.  

Model R R2

determination
Std. Error of 
parameter

1 0.355 0.126 0.124 1.057

2 0.443 0.196 0.193 1.014

3 0.499 0.249 0.243 0.982

4 0.532 0.283 0.277 0.960

5 0.547 0.299 0.291 0.951

predictions of means of time spent on sport activities in 
relation to the generated predictions. 

a reason for participating in sport activities is included in 

effects of time spent on sport activities in relation to other 
-

-

that their motive of their participation in sport activities is 
Other time spent in sport activities is less in relation to the 

-

-
ed model of prediction of time spent on sport activities. 
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shows that if a person is one year older time spent on sport 
-

facilities less than 1000 m and they spend less time on 
sport activities. 

Discussion
-

-

and time spent on sport activities) 

in sport activities and time spent on sport activities which 

-

Image or Profession as their motifs for practicing sport ac-
tivities then they spend more time practicing sport activities 

that their motive of their participation in sport activities is 

time participating in sport activities.  Reasons for this are: 

need for consummation of sport and recreation.

Conclusion

-
ing analysis it is discovered that tjhere are several groups 

-

-

Model Predictors t-test p

1 Constant 2.01 0.05 - 39.48 <0.001
Professional 1.98 0.24 0.35 8.02 <0.001

2 Constant 2.14 0.05 - 40.12 <0.001
Professional 1.85 0.23 0.33 7.75 <0.001

Other -0.82 0.13 -0.26 -6.25 <0.001
3 Constant 2.26 0.05 - 40.36 <0.001

Professional 1.96 0.23 0.35 8.46 <0.001
Other -0.75 0.12 -0.24 -5.84 <0.001

Gender -0.62 0.11 -0.23 -5.55 <0.001
4 Constant 3.09 0.18 - 16.65 <0.001

Professional 1.86 0.22 0.33 8.19 <0.001
Other -0.63 0.12 -0.20 -4.96 <0.001

Gender -0.67 0.11 -0.24 -6.07 <0.001
-0.02 0.00 -0.19 -4.63 <0.001

5 Constant 3.15 0.18 - 17.07 <0.001
Professional 1.86 0.22 0.33 8.26 <0.001

Other -0.61 0.12 -0.19 -4.82 <0.001
Gender -0.66 0.11 -0.24 -6.02 <0.001

-0.02 0.00 -0.18 -4.43 <0.001
Distance to1000 m -0.28 0.09 -0.12 -3.14 <0.001 

Table 6. 



 
 

HOMO SPORTICUS ISSUE 1 2016

 
 
42

Literature

Underdevelopment and Sport. -

of managers in the management of sports organizations]. 

 
-

 [My 

 [Re-
-

jenu psihologiju.

 [Psychometrics - method and the-
ory of psychological measurement.
primenjenu psihologiju.

. [Human 
].Sarajevo: 

 [Human resource management in sport].Sara-

-
 [The technology of sport and sports training]. 

-
nog odgoja.

sports and structure of media coverage]. Sport u teoriji i 

(1): 19-23.

. [Psy-

leadership].Sarajevo: Svjetlost Fojnica.

-

studije.

-

Correspondence to: 

Faculty of Sport and Physical Education University 

E-mail: almir.masala@gmail.com


