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Introduction 

-
portant ongoing process which has an aim of improv-

„Modern marketing 
calls for more than developing a good product, pricing 
it attractively, and making it available to target groups.“ 

of end users. „Marketing communication is a manage-
ment process being used for communication between an 
organization and different audiences“ 

create the image of the institution. Word communicate 
communicare which means „to share, 

transmit, make common“

said: „Informing real and potential consumers and build-

brands“ -

-
ganizations and media is important as well. It impacts 

a person or orga-

or pays for it. 
Characteristics that affect the determination of the tar-

-

2015).

-
tence of the institution. Depending on the study programs 

Common projects with NGO and openness towards lo-
cal community provide promotion of the university and 
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activities.  Connection with government institutions in 
the process of implementing the strategy as well as it is 
communication with the media which are directly placing 

-

). Study outcomes suggesting 

-
pate in improving the values of HEI. They can improve 

-

are used for improving the overall teaching process and 
guarantees their satisfaction.
Investigation was designed in a way to assess satisfac-

-
-

cation institution. 

Methods

-
search. Categories of general satisfaction were assessed 

-

-

international cooperation and (III) participating in projects 
-

Subjects

Statistical analysis
Data processing was done using software program 

-

-
�2).  

Factorial analysis method of principal component was 

homogeneity of variance. Factor structure featured pro-
-

tion was used for projecting factor vectors in space to 

Results

-

agree with the promptness of maintaining records and doc-

that professors and assistants are completely motivated 
-
-

-

-
-

statement that assistants have good communicational 

( 2

Table 1. Chi squared Test of Study mode and extracurricular 
activities

Compared groups 2 df P - value

Full time students*#

#

8

                                       

* -  different compared to associate students
# - different compared to DL students
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-
-
-

ulty provides good practice and a chance to improve their 

Table 2. Image elements important for students expressed in percentage by relevance

Good passing rate

Eminent professors

Good student practice

Types of Classes

Other 100

Total 100

-

-

-
tion with them. 

2

df 666

P 

Tabela 3. Keiser Mayar Olkin test 

Table 4. Factor score structure 

Total

1

2

3

4

5

6

7

8

Eigenvalue higher than one
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Table 5. Matrix of components – oblimin rotation

Selelcted  elements:  Component

1 2 3

Professors and teachers motivate students to learn 

Motivation of  professors and assistants

Correct attitude of staff

Interest in practice

Classes on time

Willingness administrative staff

Satisfaction readiness assistants

Good information for students

Discussion

most of the categories. Most of the respondents were 

it comes to their academic year most of the students 

-

the purpose in the great scope and that the usefulness for 

process of communication with professors and assistants 
during the teaching process. Students evaluated the sat-

-

of the most important elements in the process of creat-

ing values for HEI. If we compare certain results of the 
research done in 2014 in which some students from this 

dissatisfaction of the research and results that some fac-
-

the research results with those from the UK universities 

-

-
termination of service satisfaction depends on the mode 

those students who do not spend much time at university 

-

process. Which is not the case with those students who 
attend classes and lectures. These researches determined 

-
tion of relations of human capital with relational capital 
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researches it is discovered that certain faculties are con-

-

Conclusion 

-
tion and use the results of the survey in order to improve 

-

The most important segment in the communication chain 

. Separation from 

-

providing important guidelines/instructions for operative 
-
-

ternal communication chain.  Students prefer the feeling of 

socio-academic integration of students.  
Two-way communication and separation of all the struc-

too. Differentiation from competition and approaching tar-

of end users satisfaction and employee satisfaction create 
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